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https://youtu.be/788fU8zMHZU
http://www.youtube.com/watch?v=788fU8zMHZU
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History o

From 12 Model-Ts on the south side
of Chicago

To a 535,000 car fleet and locations in 150
countries



https://www.hertz.ca/rentacar/abouthertz/index.jsp?targetPage=CorporateProfile.jsp&c=aboutHertzHistoryView#:~:text=In%20
https://www.hertz.ca/rentacar/abouthertz/index.jsp?targetPage=CorporateProfile.jsp&c=aboutHertzHistoryView#:~:text=In%20
https://www.hertz.ca/rentacar/abouthertz/index.jsp?targetPage=CorporateProfile.jsp&c=aboutHertzHistoryView#:~:text=In%20

Already considered the future of
travel, rideshare companies seem
to be faring better.

Uber food delivery option: Uber Eats revenues grew over

P RO B L E M more than 50 percent, to $819 million.

In mid-May 2020, New York City's, demand rose 70
percent in June 2020 compared to the same month in
Becoming Obsolete. 2019.



https://www.pymnts.com/tag/uber-eats/
https://www.forbes.com/sites/michaelgoldstein/2020/07/27/what-is-the-future-for-uber-and-lyft--after-the-pandemic/?sh=35d45ed83bc8
https://www.bostonglobe.com/2020/08/11/business/zipcar-confronts-surge-interest-after-lockdowns-eased/
https://www.bostonglobe.com/2020/08/11/business/zipcar-confronts-surge-interest-after-lockdowns-eased/

Like all companies invested in
travel and tourism, Hertz has been
heavily affected by COVID-18.

Filed for chapter 11 bankruptcy in May 2020

P RO B L E I I Revenue dropped by 73%

Used its fleet to back loans and issued new stocks to help
A Declining/Suffering Market generate S1billion



https://www.autorentalnews.com/10129380/hertz-delisted-from-nyse-what-does-it-mean
https://www.cnn.com/2020/05/28/investing/carl-icahn-hertz-bankruptcy-loss/index.html
https://www.autorentalnews.com/10129380/hertz-delisted-from-nyse-what-does-it-mean

In conducting a brief survey, we found that those who did not use Hertz for
their car rental service of choice:

Were not aware of Hertz

Chose direct competitors due to familiarity, accessibility, customer
service, and pricing

e Preferred usingrideshare companies during trips
Believed Hertz was only for the business industry

OUR
FI N DI N GS CONSUMER ATTITUDE




The Challenge

Give people areason to
choose Hertz again.
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“To be customer focused, cost efficient, and
provide an unforgettable car rental experience
for whatever journey you may be on.”



COVID has redefined the world in a
humber of ways.

Including what hustle means.






L
The Audience

Today more than ever,
everyone is now a
Hustler

Chasing not just money but

From one dimensional to . . .
following their passions and

multifaceted to

what really matters to them
personally




Life doesn’t get easier; we
just get stronger.



WHO THEY ARE

These hardworking and ambitious
individuals hustle hard to get the job done.
Not only are they on a mission to
accomplish professional goals, but
personal goals as well.

HOW THEY ACT

Always on the go.

Always seeking new experiences.
Never afraid to try something new.
Interested in numerous things.

WHAT THEY BELIEVE IN

Being multidimensional. Never giving up.
Looking for the next best thing. Filling
multiple roles.
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Hustlers:

They do what_eyer it takes for their family, they look for T e Waitn 6 e Gors oF ave TG we o
new opportunities to become better people, and they supported by Foundational Pillars and supporting activity

are drivers, not passengers
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Hertz Reinvented:

2 4 Fastest, Easiest,
e Most Valued
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Hustlers:

They trust the process, always moving forward with
what is latest and greatest, and they are ready to
adaptive in an ever changing environment

Then, fully cleaned
and sanitized again
before being sealed.
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Hustlers:

They are always there for the people around them, but
they don’t look for recognition. they do things simply
because it’s the right thing to do.

o ef 7 M etz ® GrHerts - Oct 23

RESERVAT Hertz @ @Hertz - May 20
We're proud to partner with @OneBlood to host blood drives across

Florida and Georgia at our neighborhood locations. Donors receive $25
vouchers toward their next rental + OneBlood gear. Learn more.

The Stand for
offers. tools an




Granted Hertz should have been
mentioning all of this earlier...
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Hustlers

O

see arelationship with Hertz as a partnership,
not a transaction

reinforcing that Hertz supports every journey
in and outside of the car.




Hertz is here for your
journey—
whatever it may be.




DELIVERABLES &
CREATIVE
SUGGESTIONS



OUT-OF-HOME RADIO SOCIAL MEDIA
Billboards Spots on Relevant Themed Facebook
Podcasts Instagram
DIGITAL AND PRINT Tuitiar
Magazines PRODUCTION
Facebook Ads TV (30-60 secs)
YouTube Ads

DEILTVERARLES



SUGGESITED CREAITILVE

So you can rent
with confidence.

Production| TV & Social



KEY HIGHLIGHTS

THE ASK

Give people a reason to choose

Hertz again. THE BIG IDEA
Remind people that Hertz is
here for your journey—

THE INSIGHT whatever it may be.

Life doesn't get easier; we just SUGGESTED CREATIVE

get stronger. The Gold Seal sticker is like taking off that
THE AUDIENCE fresh film on a new purchase— it's your car.
The Hustlers: It also reinforces that security and promise

THE STRATEGY the hardworking and Hertz gives during COVID-18.

Get Hustlers to see a ambitious individuals who

relationship with Hertz as a work hard to get the job

partnership, not a transaction done! They are on a mission

by reinforcing that Hertz to accomplish professional

supports every journey in and and personal goals.

outside of the car.




. Thankéyou.



